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l. Background
The objective of Introducing M.COM integrated, 5 year Degree programme is to provide a

conducive environment that holistically engages students through an all- encompassing
knowledge inipartation after completing 10+2 level examination. The programme provides
students with a comprehensive understanding of the fundamentals of business management and
the opponunity to pursue the chosen areas of specialization. The programme is designed to

enable and enlpower students to acquire knowledge, skills and abilities to further analyse and
synthesize the contennporary realities pertaining to the domain of business. The design and

delivery of this integrated program is innovative and unique. It will equip students with the

knowledge and skills necessary to conopete successfully ibr challenging positions in industry,
governinent. non-profit organizations and civil services. This progranune will widen the scope
and depth of the course enabling them to undenake fillther studies in commerce and its allied
areas on nnultiple disciplines concerned SS ith conunerce. This progratnnne will help to create

excellent managers and also instill the spirit ofentrepreneurship so that the students evolve into
leaders and wealth creators in the years to come. The M.COM integrated progranune at

Gurugram University being one of the rigorous progrannmes in the country is designed to

prepare students with a global Ilianagenoent perspective through a unique pedagogy of learning
and interaction alnong peers in a 1110dular format. Thelnnovative Activities like live projects,

field assignnnents and sinnulation gannes will form an integral part of the programme. Project
work, Business Internship and Team-Consulting Assignment will help to achieve holistic
learning and also provide for a comprehensive understanding of the contetnporary business

environinent. This will develop the ability to engage in reflective and independent thinking by

understanding the concepts in every area of Conunerce and Business along with creating the

capability to examine the results and apply them to various problems appearing in different
branches of Conn merce and Business.



2. Programme Outcomes

On completing M.COM integrated (5 Year) Programme. the students shall be able to realise

following programine outconnes

PO's

PO-2

PO-3

PO-4

PO-5

PO-6

PO-7

Description

Apply knowledge of Conunerce theories and practices to solve business problems.

Foster Analytical and critical thinking abilities for data-based decision making.

Ability to promote Sustainable and Value based business practices for enhancing
leadership activities

Ability to understand, analyze and comnnunicate global, economic, legal, and
ethical aspects of business.

Ability to lead themselves and others in the achievetnent of organizational goals,
contributing to a teano environment.

Ability to Cultivate Technological Proficiency for Digital Transformation

Ability to Enhance Interpersonal and Communication Skills for Diverse
Workplaces



3. Programme Specific Outcomes

The M.Com (Integrated) progranl is spread over 10 semesters, leading to a post graduate degree

in M.Cotn. It is an integrated progrann specially designed for 10 + 2 students, who wish to

develop managerial skills. The course is tailor Inade to suit the needs of industry and

entrepreneurship. On completing M.C0111 (Integrated) Progranonne, the students shall be able to

realize the fl)llowing specific outcomes:

PSOI

PS02

Management Proficiency: To inculcate in students the basic

knowledge and fundalnentals of commerce and business which

would be beneficial for thein to analyze, comprehend and evaluate

the current econom ic/business scenario of the country and the world
at large.

Team Leadership& Innovation: Our aim is to ennpower students to

convert theoretical and conceptual knowledge into practical problem-
solving approaches through critical thinking. They will develop the
skills to lead innovation initiatives within organizations by employing
creative problem-solving techniques, nurturing an innovative culture,

and efficiently Inanaging resources to fuel business growth, gain
eonipetitive advantage, and create positive societal inopact.



4. Qualification Descriptors

M.COM integrated course is a 5 year undergraduate + postgraduate comlnerce program oftu•ed

by Gurugrann University to pursue M.COM Integrated after 12th Class. It is ailued at teaching

eomlnerce and developing Inanagenoent skills from both undergraduate as well as postgraduate

levels.



5. Scheme of Programme

Semester-I

Course code

241MCDSC1

241MCDSC2

241MCVOC3

241MCMDC4

241MCAEC5

241MCSEC6

241MCVAC7

Total Credits

Course Title

Business
Managelnent

Financial

Accounting

I-o be

selected fronl
the 001

To be

selected fronl
the ool

be

selected fi•onn
the ool

To be

selected fronl
lhe ool

To be

selected from
the ool

Course ID P Credits

Discipline Specific Couse (DSC)

242/COM1/DS/101

242/COM1/DS/102

4

4

o

0

0

0

4

4

MIC/Vocational Courses (VOC)

Multidisciplinary Course

242/COM1/MC/104 3 0 0 3

Ability Enhancement Couse(AEC)

242/COMl/AF./105 2 0 0 2

Skill Enhancement Couse (SEC)

242/COMl/SE/106 0 0 6 3

Value Addition Course (VAC)

242/COMl/VA/107 2 0 0 2

22

70

70

70

50

35

35

30

30

30

25

15

15

Total Marks

Total

100

100

100

75

5()

75

50

550



Semester-2

Course code

242MCDSC1

242MCDSC2

242MCVOC3

242MCMDC4

242MCAEC5

242MCSEC6

242MCVAC7

Total Credits

Course Title

Cost Accounting

Business

Course 11) L T P Credits

Discipline Specific Couse (DSC)

/201

Organization (BL) /202

To be selected
from the pool

To be selected
from the pool

'l'o be selected
from the pool

To be selected
ti•om the pool

To be selected
from the pool

MIC/Vocational Courses (VOC)

C/203

Multidisciplinary Course

242/COM1/M 3 0 0 3

C/204

Ability Enhancement Couse(AEC)

242/COMl/AE 2 0 0 2
/205

Skill Enhancement Couse (SEC)

242/COM1/SE 0 0 6 3

/206

Value Addition Course (VAC)

242/COM1/V
A/207

22

70

70

70

50

35

50

35

30

30

30

25

15

25

15

Total Marks

Total

100

IOO

100

75

50

75

50

550

After successfully completing 1st Year, Under Graduate Certificate in Business
Commerce (UGCC-44 Credits) will be awarded to the students.
*BL stands for Blended Learning
** Each student is required to pass MOOC available on SWAYAM portal or any other online
educational platforln of repute of 3 credits (Option will be given by the Course Coordinator).

The student is required to submit the passing certificate of the sanne to the departnnent. The
Evaluation of MOOC Courses will be 5()% certificate earned and 50% for External viva

* If any candidate wishes to leave the programme after one year, they must notify the
department one month before the final exams. They are also required to submit an
internship report and complete the 4-credit internship certificate.



Semester-3

Course code

243MCDSC1

243MCDSC2

243MCVOC3

243MCMDC4

243MCAEC5

243MCSEC6

243MCVAC7

Total Credits

Course Title

Corporate
Accountin
Principles of
Marketin

To be selected
ti•ono the 001

To be selected
fronn the ool

To be selected
fl•olll the ool

To be selected
fronn the ool

To be selected
fronn the ool

Course II) P Credits PT

Discipline Specific Couse (DSC)

242/COMI/DS/302 4 0 0 4

MIC/Vocational Courses (VOC)

Multidisciplinary Course

242/COM1/MC/304 3 0 0 3

Ability Enhancement Couse(AEC)

242/COM1/AE/305 2 0 0 2

Skill Enhancement Couse (SEC)

242/COM1/SE/306 3 0 0 3

Value Addition Course (VAC)

242/COM1/VA/307 2 0 0 2

22

70

70

70

50

35

50

35

30

30

30

25

15

25

15

Total Marks

Total

100

100

100

75

50

75

550



Semester-4

Course code

244MCDSCl

244MCDSC2

244MCDSC3

244MCDSC4

244MCVOC5

244MCAEC6

244MCVAC7

Total Credits

NOTES:

Course Title

Financial

Mana jenient

Investment
Anal sis

Auditing

Entrepreneurship
I)evelopnoent

To be selected
fronn the ool

"10 be selected
from the ool

To be selected
froin the 001

Course II) P Credits

Discipline Specific Couse (DSC)

242/COM1/DS/401

242/COM1/DS/402

242/COM1/DS/403

242/COM1/DS/404

4

4

4

o

o

o

0

0

0

0

Vocational Courses (VOC)

242/COMl/VC/405 4 0 0

4

4

4

4

4

Ability Enhancement Couse(AEC)

242/COM1/AE/406 0 2 0 2

Value Addition Course (VAC)

242/COM1/VA/407 2 0 0 2

24

70

70

70

70

70

35

35

30

30

30

30

30

15

15

Total Marks

Total

100

100

100

100

100

50

50

600

2.

3.

After successfully completing 2nd Year, Under Graduate Diploma in Commerce
(UIG Credits) will be awarded to the students.

hnmediately after the of the 4th Semester Examination, the students shall
proceed for their sununer Internship-I (245MCSEC6) of 6-8 weeks duration. The
sununer internship reports prepared shall be assessed in the 5th semester as a Skill
Enhancelnent Course.

The Sum lner Internship-I Report shall be sublilitted by the candidates in the manner
as specified by the department.

* BL stands for Blended Learning
** Each student is required to pass MOOC available on SWAYAM portal or any other online

educational platforlll of repute of 3 credits (Option will be given by the Course Coordinator).

The student is required to submit the passing certificate of the same to the departnunt. The
Evaluation ofMOOC Courses ill be certificate earned and 50% tor External viva.
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Naille of Subject: Corporate Accounting

Tilne Allowed: 3 Hrscourse Code: 243MCDSC1

MCC Vocational ('ourse

Instructions for Paper Setter: The question paper shall be divided into two sections. Section 'A' shall
comprise seven short answer type questions from the whole of the syllabus carrying two marks each,

which shall be compulsory. The answer to each question should not exceed words nornnally.
Section 'B' shall comprise 8 questions (2 questions from each unit). All the questions need to be

mapped with Course Outcomes (COs) and need to be specified in the question paper against each
question. The students will be required to attempt four questions by selecting one question from each
unit. All questions will carry equal marks.
Course Outcome:- After cmnpleting the course students will be al)le to:

CO l: Understand the features, merits, and demerits of issuing and redemption pattern
of bonus shares for a conopany;

CO 2: Utilize financial statements (Profit & Loss Account, Balance Sheet, etc.) using

online software

CO 3: Analyze balance sheet after Intemal Reconstruction of company;
CO 4: Evaluate the ease study ofmajor amalgamations of companies in India

Unil 4: Holding Companies Accounts , Profit or loss prior and subsequent to

COURSE CONTENTS:

Unit l: Issue and forfeiture of shares : Redemption of Preference Shares ; Buy
back of Shares.

Unit 2: Valuation ofGoodwill; Valuation of Securities; Issue and Redemption of
Debentures.

Unit 3: Amalgalnation and Internal Reconstruction of Companies as per AS- 14.

incorporation.

SUGGESTEDREADINGS:

10

Lectures

10

Lectures

10

Lectures

10

Lectures

.
I Bergeron, B. (2003). Essentials of XBRL: Financial Reporting in the 21st Century.

New Jersey: John Wiley & Sons.
2. Dann, B. B. & Gautam, H. C. (2()19). Corporate Accounting. Guwahati: Gayatri

Publications.
Goyal, B. K. (2019). Corporate Accounting. New Delhi: Taxmann Publication.3.

Goyal, V. K. , & Goyal, R. (2()12). Corporate Accounting. New Delhi: PHI Learning.4.



5.

6.

7.

Instructions for Internal Examiner: The internal assessment should be spread evenly throughout the semester

and tnu.st include at least 3 independent components including a mid-term exann. Below are the suggested

components for 30 marks. A teacher has a choice to change these components as per the need except for the mid-

term exano. All the questions of Inid-tel'lll Exams need to be mapped with Course Outcomes (COs) and need to be

specified in lhe question paper against each question.

2.5

Jain, S. P. , & Narang, K. L. (2015). Corporate Accounting. New Delhi: Kalyani
Publishers.
Monga, J. R. (2019). Fundamentals of Corporate Accounting. New Delhi: Mayur
Paperbacks.
Maheshwari, S. N., Maheshwari, S. K. , & Maheshwari, S. K. (2018). Corporate
Accounting. New Delhi: Vikas Publishing H011se.

S. No. Course Assessment Com onents
Assessinent l: Class Participation(CP) And Individual
Assessinent

2: Exam (MTF.)

Assessment 3: Case Analysis i Presentation (CAP)/ Group
Project (CP) Role Play Lixe Projects; Simulation
Worksheet Asses.snnent

Internal Assessnnent (IA) (l +2+3)

End-Terni Exalnination (E E)
Total Marks IA+EE)

Marks/ Wei Jhta 'e
10

10

.30

70 (701%)
100

Mapping Matrix of Course: 242MCDSCl

CO-PO & CO-PSO Matrix for the Course 242MCDSC1: CORPORATE ACCOUNTING

cos

COI

C02

C03

C04

Average

POI

3

2

3

2

2.5

P02

3

2.25

P03

3

1.75

P04

3

3

1>05

2

2

3

P06

2

2

2

2

P07

2

2

3

3

PSOI

3

2

2

-.25

PS02

2



Naine of Subject: Principles of marketing

course Code: 243MCDSC2

Credits 4

Maximum Theory Marks: 1()() (70+ 30)

Time Allowed: 3 Hrs

Discipline Specific Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section 'A' shall connprise

seven short answer type questions from the whole of the syllabus carrying two marks each, which shall be

conapulsory. The answer to each question should not exceed words normally. Section 'B' shall comprise 8

questions (2 questions from each unit). All the questions need to be mapped with Course Outcomes (COs)
and need to be specified in the question paper against each question. The students will be required to attempt
four questions by selecting one question from each unit. All questions will carry equal Inarks.
Course Outcomes: - After completing the course students will be able to:

COI : Comprehend the nature and significance ofmarketing concepts and consumer behavior.

C02: Apply market segmentation, product planning, and pricing strategies in real-world marketing
scenarios.

COB: Analyze the effectiveness of distribution channels and promotion mix in achieving noarketing

objectives.

Evaluate the impact of noarketing strategies on consumer behavior, market positioning, and
organizational performance:

COURSE CONTENTS:
Unit l: Introduction to Marketing: nuaning, nature, scope, ilnportance, Product vs Services -

Evolution of Marketing. Marketing concepts: -traditional and 1110dern.

Consunner Behaviour: nature, scope and significance of consunur behaviour. Factors

influencing consumer behav ior - Buying decision process - Organisational buying — Value
creation to consumer

Unit 2: Market Segtnentation & Product: Market Segnwntauon: concept. ilnportance, basis for

Inarket segmentation, Targeting. Positioning.

Product: concept. planning and developinent: New Product Developnnent, Branding,

Packaging,labeling trade-noark, product life cycle.

Unit 3:Pricing & Distribution channel:

Pricing: meaning. illiportanee, factors product pricing. Pricing policies and Strategies.

Distribution Channel: concept. role, types and factors affecting choice ofa dl.stribution channel.
Distribution - direct and indirect channel - retailing and wholesaling - channel decision.

10

Lectures

10

Lectures

10

Lectures



Unit 4: Pronootion: Promotion tnix. sales pron10tion- meaning & methods, tools, techniques

Advertising: concept, importance, salient features of an efTective advertising, designing copy -

naedia selection Personal selling.

SUGGESTED READINGS:

I .KotIer Philip Marketing Managenaent Prentice Hall of India New Delhi, 1 986

2. Pride Willian NI and Ferrel O.C, Marketting Houghton-Mifflin Boston

3. Stantan W,sl.. Etzel Michael .1. and Walker Bruce J. Fundamentals of Marketing

Me Citmv-Hill, New York.

10

Lectures

Instructions for Internal Examiner: The internal assessinent should be spread evenly throughout the semester

and must include at least 3 independent components Including a mid-term exam. Below are the suggested

cotnponents for 3() Illarks. A teacher has a choice to change these cotnponenls as per the need except for the mid-

terni exani. All thc questions of Inid-term Exanns need to be mapped with Course Outcomes (COs) and need to be

specified in the question paper against each question.

s.

2

3

Course Assessrnent Components

Assessment I: Class Participation(CP) And Individual Assessment

Assessment 2: Mid-Tertn (VITE)

Assessment 3: Case Analysis '

Presentation (CAP)/ Group Project (GP) Role

Play Live Projects/ Sinullation ! Win-ksheet Assessnnent

Internal (IA) (l +2+3)

End-Tenn Exmnination (EE)

Total Marks (IA+EE)

Marks/ Weightage

10

10

30 (3000)

70 ( 70th) )

100



Mapping Matrix ofCourse:243MCDSC2

CO-PO & CO-PSO Matrix for the Course 243MCDSC2: Principles of Marketing

cos

COI

C02

C03

C04

.Average

POI

3

P02

2.75

P03 P04 P05

2.75

P06

2.75

P07 PSOI PS02



Name of Subject: Financial Managelnent

Course Code•.244MCDSC1

Credits 4

Time Allowed: 3 Hrs

Discipline Specific Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section 'A' shall comprise
seven short answer type questions fronl the whole of the syllabus carrying two marks each, vshich shall be
conlpulsory. The answer to each question should not exceed words normally. Section 'B' shall comprise 8

questions (2 questions from each unit). All the questions need to be mapped with Course Outcomes (COs)
and need to be specified in the question paper against each question. The students will be required to attempt
four questions by selecting one question each unlt. All questions will carry equal naarks.
Course ()utcomes: - After completing the course students "ill be able to:

COI : Students ill understand the principles and concepts of Financial Management, including

financial planning, cost of capital, capital structure, and working capital management.

C02: Students will apply financial Inanagement techniques and tools to analyze and solve real-world

financial problems related to cost of capital, leverage analysis, dividend decisions, and working
capital management.

C03: Students will analyze the inoplieations of different financial decisions on a conopany's
performance and value, including the impact of capital structure on profitability, cost of capital on
investinent decisions, and working capital noanagement on liquidity.

C04: Students evaluate the effectiveness and efficiency of' financial Inanagement strategies,

including assessing the appropriateness of dividend policies, optimizing capital structure, and

Inanaging working capital to noa,xinuze shareholder value.

COLRSF. CONTENT'S:
Unit l: Financial Managenoent: Meaning, Traditional vs. Modern Approach, Functions, scope

andobjeetives. 10

Lectures
Financial Planning: Over capitalization and under capitalization.

Unit 2: Cost of capital: Meaning and Significance, Determination of Specific and Overall Cost

of Funds, Book Value vs. Market Value Weights.
10

LecturesLeverage analysis: Operating. financial and combined leverage: Financial BE P,

IndiffereneeL.evel of EBIT

Unit 3: Capital Structure: Meaning and detertninant.s. Optilnal Capital Structure. Theories of

Capital Structure.
10

LecturesDividend Decisions: Meaning: types of Dividend, Fixed Dividend Policy, Factors AffZ•cting

Dividend Decisions ofa F inn, Theories of Dii idend.



Unit 4: Working Capital: nneaning; nature. determinants, significance, Methods of Forecasting

Working Capital Requirements of a Firm.
10

LecturesManagelnent of Cash and Marketable Securities,Techniques of Cash Management. Receivable

Managelnent- Cost of Receivables. Process of Recei\41ble Managelnent

SUGGESTED READINGS:

I.MN .khan and P K.]ain _FinaneiaI Management'

2. I.VI.Pandey .Financial Managelnenü

3. Parsana Chandra _FinanciaI Management Theory and Practice'

4. Ishwar Shanna, Financial Management. Shree Mahavir Book Depot.

5. M.D. Aggarwal. Financial Managennent. Hindi Medium.

6.S.N.Maheshwari. Financial Management.

Instructions for Internal Examiner: The internal assessnlent should be spread evenly throughout the seinester

and Inust include at least 3 independent components including a mid-term exam. Below are the suggested

cotnponents for nnarks. A teacher has a choice to change these conoponents as per the need except for the noid-

tertn exani- All lhe questions of Illid-terlll Exalns need to be mapped ith Course ()lltcomes (COs) and need to be

specified in the question paper against each question.

2

3

Course Assessment Cmnponents

Asses.stnent l: Class Participation (CP) And Individual Assessment

Assessment 2: (NITE)

Assessinent 3: Case Analysis Pre.sentation (CAP)/ Group Project (GP) / Role

Play Live Projects/ Siluulation / Worksheet Assessnrnt

Internal Assessment (IA) (1+2+3)

End-I erlll Exanunation (E E)

Total Marks (IA+F.F.)

Marks/ Weightage

10

10

10

30 (30%)

70 (700 0)

100



Mapping Matrix of Course: 244MCDSCl

C()-P() & C()-PS() Matrix ror the Course244MCDSC1: Financial Management

cos

COI

C02

C03

04

Average

POI

3

P02 P03 P04 P05

2.75

P06 P07

2.75

PSOI PS02



Name of Subject: Investment Analysis

244MCDSC2

Credits 4

Maximum Theory Marks: 100 (70+ 30)

Time Allowed: 3 Hrs

Discipline Specific Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section

'A' shall conlprise seven short answer type questions from the whole of the syllabus carrying

two marks each, which shall be compulsory. The answer to each question should not exceed

100 words normally. Section 'B' shall comprise 8 questions (2 questions from each unit).

All the questions need to be mapped with Course Outcomes (COs) and need to be

specified in the question paper against each question. The students will be required to

attempt four questions by selecting one question from each unit. All questions will carry equal

marks.

Course Outcomes: - After completing the course students will be able to:

COI : Students will comprehend thc principles of investment, including risk-return analysis
and investment avenues.

C02: Students will apply analytical and critical thinking skills to evaluate stock exchanges'

trading mechanisms, indices, and listing processes in India.

C03: Students will analyze fundamental aspects of investment through economic, industry,
and conopany analysis, estimating intrinsic value.

C04: Students will evaluate technical analysis methods, such as charting techniques and the

Dow theoty, in eon)parison to flindannental analysis.

COURSE CONTENTS:
Unit l:lnvestment: Meaning and process. Investment vs. Speculation,
Investnnent vs. Gambling. Investnnent avenues.

Risk Return Analysis : Types and Measurelnent

Unit 2:Stock Exchanges in India: "l'rading mechanism and Indices of Bombay
Stock Exchange andNational Stock Exchange. Listing of Securities and its

process.

Unit 3:Fundannental Analysis: Econoli1Y', Industry and Company Analysis;

Estilnation of Intrinsic Value.

Option Contracts: Meaning and Types (()nly Elementary Introduction).

10

Lectures

10

Lectures

10

Lectures



Unit 4: Technical Analysis: Dow theory, C'harting techniques, Technical v/s

Fundamental analysis.Overview of Efficient Market Theory or Hypothesis.

SUGGESTED READINGS:

10

Lectures

l. V. A. Avadhani, Investnnent and Securities Market in India, Himalaya Publishing House.

2. Preeti Singh, Investment Management, Himalaya Publishing House

3. Dhanesh Khatri, Security Analysis and Portfolio Management, Macmillan Ltd

4. Punithavathy Pandian, Security Analysis and Portfolio Management, Vikas Publishing

House Pvt. Ltd. Noida/New Delhi

Instructions for Internal Examiner: The internal assessment should be spread evenly
throughout the semester and noust include at least 3 independent components including a Imicl-

terni exam. Below are the suggested conujonents for 30 marks. A teacher has a choice to change

these conlponents as per the need except for the mid-term exann. All the questions of mid-telll)

Exams need to be nvapped with Course Outconnes (COs) and need to be specified in the
question paper against each question.

S.

No.

3

Course Assessment Components

Assessment l: Class Participation(CP)
Assessment

Assessment 2: Mid-Term Exam (MTh)

And Individual

Assessment 3: Case Analysis / Presentation (CAP)/ Group
Project (GP) Role Play Live Projects/ Simulation /

Worksheet Assessnrnt

Internal Assessment (IA) (1+2+3)

End-Ternn Examination (EE)

Total Marks (IA+EE)

Marks/ Weightage

10

10

10

30 (30%)

70 (70%)

100



Mapping Matrix of Course:244MCDSC2

CO-PO & CO-PSO Matrix for the Course 244MCDSC2: Investment Analysis.

cos

COI

C02

C03

C04

Average

POI

1.75

P02 P03 1>05

I .25

P06

2.25

P07 PSOI PS02



Naille of Su12iect:Auditing

Code:244MCDSC3

Maximunl Theory Marks: 1()() (70+ 30)

Time Allowed: 3 Hrs

Discipline Specific Course

Instructions ror Paper Setter: The question paper shall be divided into two sections. Section 'A' shall
comprise seven short answer type questions fron le whole of the syllabus carrying two marks each,

which shall be compulsory. The answer to each question should not exceed 100 words normally.
Section 'B' shall comprise 8 questions (2 questions from each unit). All the questions need to be
mapped with Course Outcomes (C()s) and need to be specified in the question paper against each
question. The students will be required to attennpt four questions by selecting one question from each
unit. All questions will carry equal marks.
Course Outcomes: - After completing the course students vyill be al)le to:

COI: Students ill understand the principles and objectives of auditing, including different types and
the audit process.

C02: Students will apply analytical skills to conduct audit procedures such as routine checking.
vouching, and veri fication of assets and liabilities.

C03: Students Viv ill analyze the audit requirements for public companies, including the qualifications
and appointment of auditors, dividends, and audit of depreciation.

C 04: Students Will evaluate audit reports. their contents. types, and conduct investigative processes.

COURSE CONTENTS:
Unit l:Auditing: Meaning, objectives, importance and types of Auditing,

Audit Process: intemal control, intemal check & internal audit, audit

progranune.

Unit 2:Audit Procedure: Routine checking, vouching, verification & valuation
of assets & liabilities.

Unit 3:Audit of Public conopany: Qualification, Appointment and Remuneration
of company

Auditors, their poxvers, duties and liabilities,

Audit of depreciation and reserves, Divisible profits & dividends.

IJnit 4:Audit Report and Investigation

Lectures

Lectures

Lectures

10

I-eclilres



Audit Report: Meaning, objectives, contents and types.

Investigation: meaning, Nature and objectives.

SUGGESTED READINGS:

Sharnaa T.R. Principles of ,Auditing Sahitya Bhawan Agra.

2. Tondon B A. Principles of .Auditing. S. Chand and Co., New Delhi.

3. Gupta Kainal contenlporary Auditing Tata Mc Graw Hill, New Delhi.

.Ashok Sharina, Auditing. V.K. Global Publications Pvt. Ltd. New Delhi.4.

5. Pardeep K lilliar, Auditing. Kalyani Publishers, Ludhiyana

Instructions for Internal Examiner: The intetmal assessment should be spread evenly throughout thc selliester

and Illust include at least 3 independent cotuponents including a mid-term exani. Below are the suggested

connponents for 30 Inarks. A teacher has a choice to change these components as per the need except tor the nud-

specified in the question paper agamst each question.

No.

3

Course Assessment Components

As.se.sslnent I: Class Participation(CP) And Individual Assessinent

Assessment 2: Mid-Ternn Exam (MT E)

Assessnnent 3: Case Analysis Presentation (CAP)/ Group Project (GP)

Play
I

[-i\ e Pro.leets/ Sinnulation ! Worksheet ,Assessment

Internal Assessment (IA) (1+2+3)

End-Terni F.xannination (EE)

Role

Total Marks (IA+EE)

MarksAVeightage

10

10

30

70 (7090)

100



Mapping Matrix of Course:244MCDSC3

CO-PO & CO-PSO Matrix for the Course 244MCDSC3: Auditing.

P06cos

COI

C02

C03

C04

Average

POI P02 P03 p04 P05 P07 PSOI

2.25

PS02



Nanie of Subject: Entrepreneurship Developnnent

course Code:244MCDSC4

Credits 4

Allowed: 3

[)l.scipline Specific Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section 'A' shall
comprise seven short answer type questions from the whole of the syllabus carrying two marks each,

which shall be compulsory. The answer to each question should not exceed words normally.
Section 'B' shall comprise 8 questions (2 questions from each unit). All the questions need to be
mapped with Course Outcomes (C()s) and need to be specified in the question paper against each
question. The students will be required to attempt four questions by selecting one question from each
unit. All questions will carry equal nutrks.
Course Outcomes: - After cojnpleting the course students will be able to:

COI : Students will understand the concepts and diinensions of entrepreneurship, including its role in

.society and the econonoy.

C02: Students will apply entrepreneurial skills to 1110bi117e resources, manage contracts, and design
business processes.

C03: Students will analyze the entrepreneurship ecosystem, including the role of government,
institutions, and financing options.

C04: Students will evaluate business ideas for fZ•asibility, prepare comprehensive business plans, and
present them eftZ•ctively to external agencies.

COURSE CONTENTS:
Unit l:lntroduction Meaning, elennents, determinants and importance of
entrepreneurship and creative Behaviour; Entrepreneurship and creative response
to the society' problellls and at work; Dimensions of entrepreneurship:
intrapreneurship, technopreneurship, cultural entrepreneurship, international
entrepreneurship, netpreneurship, ecopreneurship, and social entrepreneurship.

Unit 2:Entrepreneurship in India Concept of business houses and role of business

houses and fanlily business in India; The contemporary role models in Indian

business: their values, business philosophy and behavioural orientations; Conflict
in family business and its resolution. Initiatives of Governnrnt of India to

promote entrepreneurship - Stan Up India, Stand Up India, Make in India, etc.

Mobilizing Resources Mobilizing resources for start-up. Accommodation and

utilities: Prelinninary contracts with the vendors, suppliers, bankers, principal
eust01ners; Contract Inanagenoent: Basic start-up problelns.

10

Lectures

10

Lectures



Unit 3:Entrepreneurship Ecosystem Requirement, availability and access to

finance, marketing assistance, technology, and industrial accommodation, Role of
Institutions, industries/entrepreneur's associations and self-helpgovernnnent.

Lectures
groups, Concept, role and functions of business incubators, angel investors,

venture capital. stalt-LlP finance and private equity fund.

Unit 4:Sources of business ideas and tests of feasibility Significance of writing

the business plan/ project proposal including feasibility analysis; Contents of

business plan/ project proposal; Designing business processes, location, layout,

operation, planning & control; preparation of project report (various aspects of

the project report such as size of investment, nature of product, sourcing of

material, market potential may be covered); Project submission/ presentation

and appraisal thereof by external agencies, such as linancial/non-financial

institutions.

SUGGESTED READINGS:

10

Lectures

2.

3.

Desai, V. (20()9). Dynannics of Entrepreneurial Development and Management.
Munnbai: Ilimalaya Publishing House.
Dollinger, M. J. (2()()8). Entrepreneurship: Strategies and Resources. New Jersey:
Prentice Hall.

Hisrieh. R. ,
Peters, M. , & Shepherd, D. (2()17). Entrepreneurship. New York: McGraw

Hill Education.

Instructions for Internal Examiner: The internal assessment should be spread evenly throughout the semester

and nous•l include at least 3 independent coinponents including a mid-ternn exam. Below are the suggested

colliponellts for .30 Inarks. A teacher has a choice to change these cotuponents as per the need except for the mid-

terni exam. All the questions of lilid-term Exams need to be mapped with Cour.se Outconnes (COs) and need to be

specified in the question paper against each question.

Marks/ Weightage

3

Course Assessment Components

Assesslnent I: Class Participation(CP) And Individual Assesstnent

Assessment 2: Mid-Tetnn (MTE)

Assessinent 3: Case Analysis Presentation (CAP)/ Group Project (GP)

Play ; Live Pro_jects/ Silnulation / Worksheet Assessinent

(0/0)

Role

10

10

10



Interral Assessinent (IA) (1+2+3)

End-Term Exaniination (EE)

Mapping Matrix of Course:244MCDSC4

Total Marks (IA+EE)

CO-PO & CO-PSO Matrix for the Course Entrepreneurship Development.

30 (30%)

70 (7090)

I OO

PSOIcos

COI

C02

C03

Average

POI

25

P02 P03

2.75

P04 P05 P06

2.75

P07 PS02



Syllabus of MIC/Vocational

Course, Multidisciplinary
Course, Skill Enhancement
Course & Value Added

Courses (VAC)



Name of Subject: Business Environinent

courseCode:243MCVOC3 Tinw Allowed: 3 Hrs

MIG/ Vocational Courses (VOC)

Instructions for Paper Setter: The question paper shall be divided into two sections. Section 'A' shall
cotnprise seven short answer type questions from the whole of the syllabus carrying two marks each,

which shall be conopulsory. The answer to each question should not exceed words nornnally.
Section 'B' shall comprise 8 questions (2 questions from each unit). All the questions need to be

mapped with Course Outcomes (COs) and need to be specified in the question paper against each
question. The students will be required to attennpt four questions by selecting one question from each
unit. All questions will carry equal marks.
Course Outcomes: - After completing the course students will be able to:

COI: Understand the impact of economic policies on business operations.
C02: Apply techniques of environmental analysis to identify business opportunities and
threats.

Analyze the role of socio-cultural factors in shaping business strategies.

C04: Evaluate the effectiveness of corporate governance practices in promoting business

ethics.

COURSE CONIEN'TS:
Unit l:An Overview of Business Environnnent Type of Environment-internal,

extemal, Illicro and noacro environnnent. Conopetitive structure of industries.
environmental analysis and strategic Inanagement. Managing diversity. Scope of
business, characteristics of business. Objectives and the uses ofstudy. Process and
limitations of environmental anal sis.

Unit 2: Economic Environment Nature of Economic Environment. Economic
factors-growth strategy, basic econonnic system, economic planning, Economic
policies- new industrial policy, FEMA, Monetaty and fiscal policies. Consumer
Protection Act and Competition Law. Liberalization, Privatization and
Globalization of Indian Economy, Trends and Issues.

Unit 3: Sociocultural Environinent Nature and inapacl of culture on business,
culture and globalization, social responsibilities ofbusiness, social audit, business
ethics and corporate governance, Denlographic enviromnent population size,
mi ration and ethnic as ects, birth rate, death rate and age structure

Unit 4: Political Environnnent Functions of state, econonoic roles of government,
government and legal environment. The constitutional environment, rationale and

10

Lectures

10

Lectures

10

Lectures

10

Lectures



extent of state intervention. Natural and Technological Environnnent Innovation,

technological leadership and followership, sources of technological dynamics,
ilnpact of technology on globalization, transfer of technology, time lags in

technology introduction, Status of technology in India; Management of
technolo

SUGGESTED READINGS:

S,K.Bedi - Business Environnunt

Fransis Cherunilaln - Business Environnwnt Himalya Publishing House.

3. P.K.Cihosh Business & (iovernnnent Sultan Chand & Sons.

4. Adhikiary, M: Economic Environinent of Business, Sultan Chand & Sons, New Delhi.

5. Ahluwalia. I.J. Industrial Growth in India. Oxford University Press, Delhi.

Instructions for Internal Exalniner: The internal assessment should be spread evenly throughout the

semester and must include at least 3 independent components including a mid-term exam. Below are

the suggested connponents for 3() noarks. A teacher has a choice to change these components as per the

need except tior the nnid-terlll exanu All the questions of mid-terlll Exams need to be mapped with

Course Outeollles (C()s) and need to be specified in the question paper against each question.

s.

3

Course Assessment Components

Assessment l: Class Participation(CP) And Individual Assessment

2: Mid-Term Exam (MTE)

Assessment 3: Case Analysis Presentation (CAP)/ Group Project

(GP) / Role Play / Live Preiectsi Simulation / Worksheet Assessment

Internal Assessinent (IA) (1+2+3)

End-Terno Exannination (EE)

Total Marks (IA+EE)

Marks/ Weightage

10

10

10

30 (30%)

70 (70%)

100



Mapping Matrix of Course: 243MCV()C3

CO-PO & CO-PSO Matrix for the Course 243MCVOC3 Business Environment :

cos

COI

C02

C04

Average

POI P02

2.75

P03 P04 P05 P06 P07 PSOI

2.75

PS02

2.25



Nanie of Subject: Personal Tax Planning

Course Code:244VlCVOC5

Credits 4

Ma.xinulln Theory Marks: 1()() (70

Tinne Allowed: 3 Hrs

MIC Vocational Courses (VOC)

30)

Instructions for Paper Setter: The question paper shall be divided into two sections. Section 'A' shall

comprise seven short answer type questions from the whole of the syllabus carrying two marks each,

which shall be conapulsory. The answer to each question should not exceed 100 words normally.
Section 'B' shall comprise 8 questions (2 questions from each unit). All the questions need to be
mapped with Course Outcomes (C()s) and need to be specified in the question paper against each
question. The students will be required to attempt four questions by selecting one question from each
unit. All questions will carry equal marks.
Course Outcomes: - After cmnpleting the course students will be able to:

COI : Identity the relevance of residential status in computing taxable income.

C02: Apply tax planning strategies to salary income including bonuses and perquisites.

COB.' Analyze lax planning inoplicalions different types of house property.

C04: Evaluate the tax planning strategies for long-ternn and short-temo capital gains.

COURSE CONTENTS:
Unit l:Concept of"l'a.x Planning (i) Meaning of tax planning, tax avoidance, tax

evasion and tax tnanagelnent•, Objectives of tax planning: Case studies relating to tax

planning, tax avoidance, tax evasion and tax management.

(ii)Ta.x Planning with reference to residential status: Relevance of residential status in

computing taxable inconne•, Determination of residential status of an individual, HUE,

company, other persons: Relationship between residential status and incidence of tax;

Case studies relating to residential status.

(iii)Provisions relating to concept of agricultural income; Tax treatment and tax

planning of agricultural inconle.

Unit 2: Tax Planning with Reference to Salary Income (i) Tax planning in respect of

salary income: Bonus; Fees: Comnoission and allowances; Valuation of perquisites;

Allowances; Retirelnent benefits like gratuity. leave encashment, pension tax relief
under Section 89 (l) (arrears of salary).

(ii) Case studies based on designing pay package.

10

Lectures

10

Lectures



Unit 3:Tax Planning in relation to Inconle from House Property and Business Income(i)
Tax Planning in respect of self-occupied house property, let-out house property, partly
let out and partly self-occupied house property; and property used for business or
profession of the assesse.
(ii) Set-off and carry forward of house property losses.
(iii)Tax planning related to Section 8()C

(iv)Tax Planning related to business income covering only Presumptive schemes of

com utin business income (Section 44AD, 44ADA, 44AE

Unit 4: Tax Planning in relation to Capital gains and other sources (i) Tax planning
with reference to long-term and short-term capital assets and choice of price-inflation

indexation; Capital gains on equity and non-equity financial instrulnents.
(ii) Tax planning in relation to gifts received fi•om relatives and non-relatives.

SUGGESTED READINGS:

10

Lectures

10

Lectures

3.

4.

5.

Ahuja, G. and Gupta, R.
, Corporate Tax Planning and Management. Bharat Law House,

Delhi, 2017.
Singhania, Vinod K. and Singhania, K.. [Direct Taxes Law & Practice -With special
to 'I-ax Planning. Taxlnann Publications P \t. Ltd.. New Delhi, 2017.
Jain. R.K., Ayakar Vidhan avamLikhankan, Rajeev Bansal Publications, 2()17.
Mehrotra, H.C. and Goyal. S.P., Ayakar Vidhan avamLikhankan (Income Tax Law and

Accounts), Sahitya Bhawan, Agra, 2()16.
Mehrotra, II.C. and Goyal. S.P., Direct Tax including Tax Planning & Management. Sahitya

Bhawan, Agra,

Instructions for Internal Examiner: The internal assessment should be spread evenly throughout the

semester and Illust include at least 3 independent eoniponents including a mid-term exam. Below are

the suggested eotnponents tor 3() nnarks. A teacher has a choice to change these components as per the

need except for the lilid-term exano, All the questions of mid-term Exams need to be mapped with

Course Outcomes (C().s) and need to be specified in the question paper against each question.

S. Course Assessment Components

Assessinent l: Class Participation(CP) And Individual Assessment

Mid-Term (MTE)Asses.snnent 2:

Marks/ Weightage

10

10



Assessnnent 3: Case Analysis / Presentation (CAP)/ Group Project

(GP) / Role Play / Live P rejects/ Simulation / Worksheet Assessment

Internal Assessinent (IA) (1+2+3)

End-Ternl Exanlination (EE)

Total Marks (IA+F.E)

Mapping Matrix of Course: 245MCVOC5

CO-PO & CO-PSO Matrix for the Course 245MCVOC5 Personal Tax Planning:

10

30 (30%)

70 (70%)

100

PSOICos

COI

C02

cog

(04

POI P02

2.75

P03 P04 P05 P06 P07 PS02

A verage 2.5



Naille of Subject: Personal Financial Planning

Course Code:243MCMDC4

Credits 3

Maximuno Theory Marks: 75 (504 20)

Time Allowed: 2hours

Multidisciplinary Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section 'A'

shall conoprise five short answer type questions from the whole of the syllabus carrying two marks
each, which shall be conlpul.sory. The answer to each question should not exceed 10() words normally.

Section 'B' shall comprise 8 questions (2 questions from each unit). All the questions need to be

mapped with Course ()utcomes (C()s) and need to be specified in the question paper against
each question. The students will be required to attenlpt four questions by selecting one question from
each unit. All questions will carry equal marks.

Course ()utcomes: - After completing the course students will be able to:

COI : Describe the process and objectives of investnnent planning and risk nneasurement for various
Classes.

C 02: Apply the concept of tinw value of tnoney to calculate personal financial goals.

C03: Analyze different personal tax planning strategies to optimize tax benefits.

C04: Evaluate the effectiveness of varlOUS insurance schenoes in mitigating personal financial risks.

COURSE CONTENTS:

Unit l: Introduction to Financial Planning- Financial goals, Time value ofmoney, steps
in financial planning, personal finance: loans, education loan, ear loan & home loan

schemes. Introduction to savings, benefits of savings, management of spending &
financial discipline, Net banking and UP I, digital wallets, security and precautions
against Ponzi scheines and online frauds such as phishing, credit card cloning,
skinuning.

Unit 2:1nvestment planning-Process and objectives of investment, Concept and

measurennent of return & risk tor various assets class, Measurement of portfolio risk and
return, Diversification & Poltfolio formation. Gold Bond; Real estate: Investinent in

Greenfield and brownfield Projects: Investinent in fixed incotne instruments- financial
derivatives & Cononoodity naarket in India. Mutual fund schennes including SIP:

International ins estnnent avenues.

10

Lectures

10

Lectures



Unit 3:Personal Tax Planning Tax Structure in India for personal taxation, Scope of
Personal tax planning, Exennptions and deductions available to individuals under
difTerent heads of income and gross total income. Comparison of benefits - Special

provision u/s 1 15BAC vis-å-vis General provisions of the Income-tax Act, 1961 , tax

avoidance versus tax evasion

Unit 4: Insurance Planning Need for Protection planning. Risk ofmortality, health,
disability and property. Iluportance of Insurance: life and non-life insurance schelnes.

Deductions available under the Inconn-tax Act for prenlium paid for different policies.

SUGGESTED READINGS:

10

Lectures

10

Lectures

3.

4.

5.

Indian Institute of Banking & Finance. (2()17). Introduction to Financial Planning. New
Delhi: Taxmann Publication.

Pandit, A. (2014). The only Financial Planning Book that You Will Ever Need. Mumbai:
Network 18 Publications Ltd.

Sinha. M. (2008). Financial Planning: A Ready Reckoner. New York: McGraw Hill
Education.

Halan, M. (2018). Let's Talk Money: You've Worked Hard for It, Now Make It Work for
You. New York: HarperCollins Publishers.

Tripathi, V. (2()17). Fundalnentals of Investlnent. New Delhi: Taxmann Publication

Instructions for Internal Exatniner: The internal assessment should be spread evenly throughout
the senwster and Inust include at least 3 independent cojnponents including a nnid-term exann. Below

are the suggested conlponents for 30 marks. A teacher has a choice to change these components as per

the need except for the mid-term exam. All the questions of mid-term Exams need to be mapped with
Course Outconles (COs) and need to be specified in the question paper against each question.

3

Course Assessment Components

Assessinent l: Class Participation(CP) And Individual Assessment

2: Mid-Ternn (MTE)

A.s.sessnnent 3: Case Analysis Presentation (CAP)/ Group Project

(GP) / Role Play Live Projects/ Simulation Worksheet
Assessinent

Marks/ Weightage

10

10

5



Table l: CO-PO & CO-PS() Matrix for the Course243MCMDC4: Personal Financial Planning

Internal Assessment (IA) (1+2+3)

End-Terno Examination (EE)

Total Marks (IA+EE)

Mapping Matrix of Course: 243MCMDC4

1.5

25 (30%)

50 (70%)

75

Cos

COI

C02

Average

POI P02

2.75

P03 P04 P05

1.75

P06

1.75

P07 PSOI

2.75

PS02

2.5



Name of Subject: Excel Proficiency for Business
Analysis

course Code:243MCSEC6

Credits 3

Ma.xilnuno Theory Marks: 50 (354 15)

Time Allowed: 2hours

Skill Enhancement Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section 'A' shall
eoinprise seven short answer type questions from the whole of the syllabus carrying two marks each,

which shall be compulsory. The answer to each question should not exceed 5() words normally. Section
'B' shall comprise 8 questions (2 questions from each unit). All the questions need to be mapped
with Course Outcomes (COs) and need to be specified in the question paper against each
question. The students will be required to attempt four questions by selecting one question from each
unit. All questions will carry equal marks.
Course Outcotnes: - After completing the course students "ill be able to:

COI : Understand the data collection methods and techniques to gather primary and secondary data,

emphasizing the ilnportance of selecting appropriate methods.

C02: Apply descriptive statistics concepts and MS Excel functions to analyze data, including
noeasures of central tendency, variability, and distribution.

COB: Analyze hypotheses using MS Excel, distinguishing between different types of errors and

interpreting the significance levels.

C04: Evaluate the applicability of chi-square test and analysis of variance in business contexts,

integrating various Excel functions tor data analysis.

COURSE CONTENTS:
Unit I :Data collection- Meaning, Experiments and Surveys, Collection of Primary

data, Questionnaires. schedules, collection of secondary data, selection of appropriate

methods of data collection. Data preparation process, lilissing values and outliers

Unit 2: Descriptive statistics and steps involved in calculation of descriptive statistics

in MS Excel. Mean, Median, mode, range, Standard deviation, skewness, kurtosis.

Stumpling and statistical inference — parameter and statistic, sannpling and non-

sampling errors. sampling distribution of mean and proportion, degree of freedom,

standard error, central linnit theorem.

Unit 3:Testing of Hypothesis with the help ofMS Excel: hypothesis testing — noeaning,

types, type I and type 2 errors, level of significance, two tailed and one tailed tests.

10

Lectures

10

Lectures

Lectures



Procedure for hypothesis testing for mean, proportion and variance, linnitations of the

test of hypothesis

Unit 4:Chi-square test and analysis of variance with the help ofMS Excel: Other excel

functions used in business i, e. V lookup, Illookup, goalseek

10

Lectures

Instructions for Internal Examiner: The internal assessment should be spread evenly throughout the seme.ster

and tnusl include at least 3 independent components including a mid-term exam. Below are the suggested

components for marks. A teacher has a choice to change these conlponents as per the need except for the nnid-

tertii exam. All the questions of lilid-term Exatns need to be mapped with Course Outcomes (COs) and need to be

specified in the question paper against each question.

S.

3

Course Assessment C01nponents

Assessnwnt l: Class Participation(CP) And Individual Assessment

Assessnwnt 2: Mid-'l*erm Exam (MT E)

Assessnnent 3: Case Analysis Presentation (CAP)/ Group Project (GP) / Role

Play / Live Projects! Sinnulation ! Worksheet Assessinent

Internal Assessment (IA) (1+2+3)

End-Ternn Exaniination (E E)

Total Marks (IA+EE)

Marks/ Weightage

5

5

15 (30%)

35 (7090)

50



cos

COI

C02

C03

C04

Mapping Matrix of Course:

CO-PO & CO-PSO Matrix for the Course243MCSEC6:

2.0 1.01.()

POI P02 P03 P04 P05 P06

2.25

1>07

Average

PSOI

2.5

PS02

2.75



Nanle of Subject: Business Etiquettes

Code:243MCVAC7

Credits 2

Maximulll Theory Marks: 5() (35+ 15)

Time Allowed: 2hours

Value Added Courses (VAC)

Instructions for Paper Setter: The question paper shall be divided into two sections. Section 'A' shall

comprise seven short answer type questions from the whole of the syllabus carrying one marks each,

which shall be conopulsory. The answer to each question should not exceed 5() words normally. Section
'B' shall comprise 8 questions (2 questions from each unit). All the questions need to be mapped
with Course Outcomes (COs) and need to be specified in the question paper against each
question. The students will be required to attempt four questions by selecting one question from each
unit. All questions will carry equal marks.
Course Outcomes: - After cmnpleting the course students will be able to:

COI : Understand the significance of professional conduct and proper business etiquette in the

workplace.

C02: Apply effective written coinnnunication manners and telephone etiquette in a business
environnnent.

CO-3: Analyze the cultural differences and their innpact on business etiquette in international settings.

C04: Evaluate the effZ•ctiveness of various strategies for dealing with difficult people in a

professional setting.

COURSE CONTENTS:
Unit l: Workshop Etiquette — Office protocol and etiquette, professional conduct, use

of courteous phrases in the workplace, proper way to make introduction, business
dress, grooming

Unil 2:C01nmunleation Etiquette • Written conununication manners, listening skills,

body language, voice tone and eye contact, telephone etiquette, e-mail, voice mail

etiquette, ways to deal with difficult people, extending, accepting and declining

invitations

10

Lectures

10

Lectures



Unit 3: Business Meetings and Dining Etiquette — Attending business functions,
10

etiquette in Ineetings, business socialization, organizing social events for business,
Lectures

dining manners, banquet etiquette

Unit 4: Global Manners — Innportance of awareness of international customs, cultural
10

taboos and practices, traveling etiquette, business etiquette in USA, Europe, Africa,
Lectures

Middle East, Laun America

SUGGESTED READINGS:

2.
3.
4.

Chaney. Lillian Hunt &Jeanethe Martin, The Essential Guide to Business Etiquette, Praeger,
London
Fox, Sue. Business Etiquette Dunnmies, Wiley Publishing Inc.
Dresser, Norine, Multicultural Manners, John Wiley & Sons Inc.
Langford, Beverly Y., The Etiquette Edge, AMAC'OM

Instructions for Internal Examiner: The internal assessnwnt should be spread evenly throughout the

seniester and must include at least 3 independent components including a mid-term exam. Below are

the suggested eonnponents 3() noarks. A teacher has a choice to change these components as per the

need except for the noid-terlll exann. All the questions of naid-ternn Exams need to be mapped with

Course Outcomes (COs) and need to be specified in the question paper against each question.

S.

No.

Course Assessment Components

Assessinent l: Class Participation(CP) And Individual Assessment

2: Vlid-Tet-tn (MTE)

Assessnunt 3: Case Analysis / Presentation

(GP) / Role Play / Live Projects; Sinutlation

Internal Assessment (IA) (1+2+3)

End-Terni Fxannination (EE)

(CAP)/ Group Project

Worksheet Assessment

Total Marks (IA+EE)

Marks/ Weightage

5

5

5

15 (30%)

35 (70%)

50



Cos

COI

C02

C03

Mapping Matrix of Course: 243MCVAC7

CO-PO & CO-PSO Matrix for the Course 243MCVAC7Business Etiquettes:

-.5

POI P02 P03 P06POS

2.25

P07 PSOI

2.25

PS02

Average
2.5



Natne of Subject: Indian Knowledge System

Code:244MCVAC7

Credits 2

Maxinnuno Theory Marks: 50 (35

T Inne Allowed: 2hours

Value Added Courses (VAC)

15)

Instructions for Paper Setter: The question paper shall be divided into two sections. Section 'A' shall
conoprise seven short answer type questions from the whole of the syllabus carrying one marks each,

which shall be conopulsory. The answer to each question should not exceed 5() words normally. Section
'B' shall comprise 8 questions (2 questions from each unit). All the questions need to be mapped
with Course Outcomes (COs) and need to be specified in the question paper against each
question. The students will be required to attempt four questions by selecting one question from each
unit. All questions will carry equal marks.

Course Outcomes: - After cmnpleting the course students will be able to:

COI : Explain the historical significance of ancient Bhäratiya educational institutions like Taksaéilä
and Nälandä University.

C02: Apply Vedic Inathematical concepts to solve complex number systelll problems.

COB: Examine the ilnpact of the Saraswati-Sindhu civilization on contennporary knowledge systems
and practices.

C04: Evaluate the effectiveness of traditional ÄYL11wedicpractices in modern integrated healthcare
systetns.

COURSE CONTENTS:
Unit l:Bhäratiya Civilization and Development of Knowledge System :Bhäratiya

Civilization and Development of Knowledge Systenn (4 hours) Genesis of the land,

Antiquity of ciulization, On the 'I-rail of the Lost River, Discovery of the Saraswati

River, the Saraswati-Sindh11 Civilization. Traditional Knowledge System, The Vedas,

Main Schools of Philosophy (6+3), Ancient F.ducation System, the Taksaéilä

University, the Nälandä University, Alunoni, Knowledge Export from Bhärata.

Unit 2: Science, Astronomy, and Mathematics :Concept of Matter, Life and

Universe, Gravity. Sage Agastya's Model of Battery, Velocity' of Light, Vinnäna:

Aeronautics. Vedic Cosmology and Modern Concepts, BhäratiyaKäla-gapanä, Kerala

School Mathennatics and Astronomy, History and Culture of Astronomy, Sun,

Earth, Moon, and Eclipses, Earth is Spherical and Rotation of Earth, Archaeostronony•,

Concepts of Zero and Pi, Nunnber System, Pythagoras Theorenl, and Vedic

Mathematics.

10

Lectures

10

Lectures



Unil 3:Arts, Literature, and Scholars : Art, Music, and Dance. Nalaräja— A

Masterpiece of Bhäratiya Art, Literature, Life and works of Agastya, Lopämlldrä,
10

Ghosä, Välmiki, Patanjali, Vedavyäsa, Yäjfiavalkya, Gärgi, Maitreyi, Bodhäyana,
Lectures

Caraka, Sugruta. Jivaka, Nägårjuna, Kaoåda, Patanjali, Kau!ilya, Päl)ini, Thiruvalluvar,

Aryabha!a, Varähamihira, ÄdiSafikaräcärya, Bhäskaräcärya, Mädhaväcärya.

Unit 4: Life, Enviromnent, and Health: Ethnic Studies, Life Science in Plants,
10Anat0111Y, Physiology, Agriculture, Ecology and Enviromnent, Äyurveda, Integrated

Lectures
Approach to Healthcare, Medicine, Microbiology,Medicine, Surgew, and Yoga, etc.

SUGGESTED READINGS:

1.

2.

3.

4.

Textbook on The Knowledge System of Bhärata by Bhag Chand Chauhan,
Histrory of Science in India Volume-I, Part-I, Part-II, Volume VIII, by Sibaji Raha, et al.
National Academv of Sciences, India and The Ramkrishan Mission Institute of Culture,

Kolkata
Pride of India- A Glilnpse of India's Scientific Heritage edited by Pradeep Kohle et al.
Sannskrit Bharati (20()6).

Vedic Physics by Keshav Dev Verma, Motilal Banarsidass Publishers (2012).

Instructions for Internal Examiner: The internal assessment should be spread evenly throughout the

semester and nntlSt include at least 3 Independent connponents including a mid-term exam. Below are

the suggested components for 30 noarks. A teacher has a choice to change these components as per the

need except for the Inid-ternn exani. All the questions of mid-term Exams need to be mapped with

Course (COs) and need to be specified in the question paper against each question.

s.
No.

2

Course Assessment Components

. Class Participation(CP) And Individual AssessnaentAssessnoent I

Mid-Tet•m (NITE)Assessnnent 2:

Marks/ Weightage

5

5



Assessinent 3: Case Analysis / Presentation (CAP)/ Group Project

(GP) / Role Play / Live Prejects: Sillilllation
' Worksheet A.s.ses.stnent

Internal .Assesslnent (IA) (1+2+3)

End-Terrn Examination FOE)

Total Marks (IA+EE)

Mapping Matrix of Course: 244.MCVAC7

15 (30%)

35 (70%)

50

CO-P() & CO-PSO Matrix for the Course 244MCVAC7 Indian Knowledge System:

cos

COI

C02

cog

04

Average

P02 P03

2.25

P04

2.25

POS

I .25

P06

1.75

P07 PSOI PS02

2.25


